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A future without breast cancer

Half-a-million dollarsawarded to cutting edge breast cancer research
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potential and exhibiting account-
ability to its donors and supporters.

Fundraising/
administration

Diagnosis
& treatment

Education
& other

est labo-
rum. cupi-
dat non pro-
videserunt
mollitanimid est

laborum est [aborum.

Son consequeat, vel illum dolore
eufugiat nullapariatur. At vero
eoset accusam et justo odio dig-
nissm qui blandit praesent lupa-

68%
Research

tum delenit aigue duosdolor et
molestais
Eexceptur sint occaecat cupidat
non provideserunt mollit animid
est [aborum. cupidat non pro-
videserunt mollit animid est
laborum est laborum.Son conse-
quat, vel illumdoloreeu fugiat
nullapariatur. At vero eos et ac-
cusam et justo odio dignissm qui
blandit praesent lupatum del enit
aigueduosdolor et molestais
Eexcetur sint occaecat cupidat
non provideserunt mollit
animid est laborum. cupi-
dat non provideserunt
mollitanimid est
laborum est [abo-
rum.
Son consequat, vel
illum doloreeu fu-
giat nullapariatur. At
Vero eos et accusam et
justo odio dignissm qui
blandit praesent lupatum
delenit aigue duos dolor et mo-
lestais
Eexceptur sint occaecat cupidat
non provideserunt mollit animid
est [aborum. cupidat non pro-

videserunt mollitanimid est

laborum est [aborum.Son conse-
quat, vel illum doloreeu fugiat
nullapariatur. At vero eos et ac-
cusam et justo odio dignissim qui
blandit praesent lupatum delenit
aigueduosdolor et molestais

Eexceptur sint occaecat cupidat
non provideserunt mollit animid
est |laborum. cupidat non pro-
videserunt mollitanimid est
laborum est [aborum.

Son consequet, vel illum dolore
eufugiat nullapariatur. At vero
eos et accusam et justo odio dig-
nissim qui blandit praesent lupa-
tum delenit aigue duosdolor et
molestais

Eexceptur sint occaecat
cupidat non. Soncon
sequat, vel illumdo
loreeufugiat
nullapa
riatur. »

Proud to be a sponsor of the Canadian Breast Cancer Foundation

The Eureka Company has teamed up with the Susan G. Komen ' Clean For

" Foundation and the Canadian Breast Cancer Foundation in a new cam- \ _;' _
an paign called Clean for the Cure. Over the next few months, Eureka will "{: € Cure
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launch a new product line called WhirlWind LiteSpeed partial proceeds
will be donated the Foundation with a maximum amount of $250,000.
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Finding a cure for breast can-
cer is a team effort. We would
like to help you join ours. If you
have any questions about ways
to give, please contact Jay
Hooper, National Funds
Development Director
at jhooper@chcf.org
or 1-800-

387-9816,
ext. 310.

Proud to be a sponsor of the Canadian Breast Cancer Foundation
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CIBC is proud to be the title sponsor the Canadian Breast Cancer Foundation’s
Run for the Cure. Our sponsorship has come to mean much more than financial
or administration support for the Run. CIBC employees have adopted the Run
across Canada as one of their most strongly supported causes.
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Proud to be a sponsor of the Canadian Breast Cancer Foundation

Ernst & Young — The Canadian Breast Cancer Foundation welcomes
=f E Y Ernst & Young as one of our newest corporate partners. They have made a
- .
=' RNS T & OUN G generous 3-year commitment to help sponsor our national newsletter, “In The
FROM THOUGHT TO FINISH.™ Pink.” With the support of Ernst & Young, we can continue to share important

information with our supporters and celebrate the success stories of breast
cancer survivors.
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Proud to be a sponsor of the Canadian Breast Cancer Foundation

$10,000 raised for the Canadian Breast Cancer Foundation Bill Gregson,
The Forzani Group’s president-retail and COO, issued a challenge to all FGL
employees stating that he would shave his head if they raised $10,000 for the
Foundation in the fight against breast cancer. On October 31, breast cancer
survivor and purchasing director for FGL, Michelle Driedger, had the honor of
shaving Bill’s head as the employees rallied and met his challenge.

www.forzanigroup.ca 000-0000

Proud to be a sponsor of the Canadian Breast Cancer Foundation

CIBC is proud to be the title sponsor the Canadian Breast Cancer Foundation’s
Run for the Cure. Our sponsorship has come to mean much more than financial
or administration support for the Run. CIBC employees have adopted the Run
across Canada as one of their most strongly supported causes.
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* 21N 19 WOMEN WILL DEVELOP BREAST CANCER * 1 IN 26 WOMEN WILL DIE OF BREAST CANCER * BREAST CANCER OCCURS IN MEN

e 375 CANADIAN WOMEN WILL BE DIAGNOSED WITH BREAST CANCER EVERY WEEK ® 106 CANADIAN WOMEN WILL DIE OF BREAST CANCER EVERY WEEK

Supporter sponsorship of:
THE CANADIAN BREAST CANCER FOUNDATI ON

—ALBERTA/NWT CHAPTER

awareness month feature section
(Maximum 4 Co- supporter Soonsors)

The Canadian Breast Cancer Foundation-Albertal NWT Chapter will be publishing aninsert
inthe Calgary Herald as an educational and awarenessinitiative. Thisinitiative has been
developed to deliver amuch needed, masstargeted education and awareness of both the CBCF
AlbertaNWT Chapter and breast cancer education and awareness, but also to recognize key

contributorsto the Foundation.
As a co-supporter sponsor you will receive:

L] Listing name acknowledgement inside the insert on the page that recognizes
the supporters of the Foundation.

[] A 1/4 page editorial article inside the insert that talks about your company as a

business (who you are and what you do) as well as why you have chosen the Canadian
Breast Cancer Foundation-Alberta/NWT Chapter to support.

[] Logo inclusion and acknowledgement of support recognition to the Foundation

in a banner display on one page of the insert

L] 250 copies of the insert publication for your personal distribution or
for in your front lobby.
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* 375 CANADIAN WOMEN WILL BE DIAGNOSED WITH BREAST CANCER EVERY WEEK * 106 CANADIAN WOMEN WILL DIE OF BREAST CANCER EVERY WEEK
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Associate sponsorship of:
THE CANADIAN BREAST CANCER FOUNDATION'

—ALBERTA/NWT CHAPTER

awareness month feature section
(Maximum 8 Associate Sponsors)

The Canadian Breast Cancer Foundation-Albertad NWT Chapter will be publishing aninsertin
the Cagary Herald as an educational and awarenessinitiative. Thisinitiative has been developed
to deliver amuch needed, masstargeted education and awareness of both the CBCF
AlbertalNWT Chapter and breast cancer education and awareness, but also to recognize key
contributorsto the Foundation.

As an associate sponsor you will receive:

[] Listing name acknowledgement inside the insert on the page that recognizes
the supporters of the Foundation.

[] A 1/8 page editorial article inside the insert that talks about your company

as a business (who you are and what you do) as well as why you have chosen
the Canadian Breast Cancer Foundation-Alberta/NWT Chapter to support.

[] 100 copies of the insert publication for your personal distribution
or for in your front lobby.
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